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Digital habits in 2022, mobile-first
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93.6% of 
internet users go 
online on their 

mobile

Users are expecting simple and easy interactions, to feel 
empowered directly on their primarily device, their mobile.

19+ million people in Romania
54.6% live in urban centers

33.2% are aged between 18 and 45 

16.8 million are internet users and 
13.3 million are social media users

88% internet penetration in Romania

27.4 million mobile connections

Source: Digital 2022 Global Overview Report,
Datareportal, We Are Social & Hootsuite

https://datareportal.com/reports/digital-2022-romania


Customer experience is changing
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Source: Michigan University, Stanford University (Multitasking), Microsoft (Goldfish), Ehrenberg institute: Meta analysis and Professor Karen Nelson-Field
(2 sec attention), Nordic Sustainability index 2020 (Low Interest category), Romania media data (0.32% SOV)

HARD TO GET THE ATTENTION AND EASY TO LOSE IT LOW INTEREST

Consumers are more difficult to reach 
mentally and even harder to reach physically.
Attention span is now less than a goldfish and people also tend to multitask.

Online, they have 
about 2 seconds of 
attention for data 
regarding a brand. 

Insurance is a low 
interest category, 
despite a major 
protection gap.



When data meets business
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Accelerating digitalization is key

5

Customer Experience Business AutomationData Technology

Data-driven and customer-centric insurer of the future

Strategic Digital Transformation Pillars
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